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For more information, including the methodology and full report,  please visit:
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UK FINDINGS FOR SMALL BUSINESSES AND CHARITIES

38% of small businesses
and 49% of charities lack  

Basic Digital Skills

Charities that are more digitally 
mature are 28% more likely to 

report an increase in funding than 
those who aren’t

The number of charities accepting 
online donations has more than 

doubled since 2015

The most digital small businesses 
are twice as likely to report increase 

in turnover than the least digital

78% of sole traders invest no 
money in digital skills

Only 1 in 5 small businesses use 
digital to support their trade 

overseas

28%

£0

For more information, including the methodology and full report,  please visit:
www.lloydsbank.com/businessdigitalindex @LBGDigi   #BizIndex16

“I’m delighted to see some encouraging results from the Lloyds 
Bank Business Digital Index for the South West.  

The research shows that many of our small businesses are 
embracing digital within their organisations, with three-quarters 
buying online and over half taking online payments. 

Nearly one-quarter are now using digital to help them to trade 
overseas – this is a crucial step for our small businesses. However, 
there is still an opportunity to do more, with half of these 
organisations without a website and 37% lacking the basic digital 
skills needed to make the most of the internet.  

The Index provides a great opportunity to go out and talk to our 
local small businesses to see what we can do to support them and 
help them grow.”

Stephen Noakes 
Group Ambassador to the South West 

Lloyds Banking Group




